


“Chambers of Commerce play an increasingly important role in the global 

economy and are central to ICC’s vision to promote trade as a driver of 

growth, jobs and sustainable development. The World Chambers Congress is 

an essential forum to promote knowledge sharing between chambers from 

around the world – driving real innovation in the important services they 

offer to businesses and in the development of public-private partnerships.”

Harold McGraw III, Chairman, International Chamber of Commerce

“In today’s global economy, issues such as international trade and investment 

and climate change are impacting chambers and their members more than 

ever. Under our theme community, identity, vision, the World Chambers 

Congress is a unique platform for chamber leaders to consider ways to 

address these issues that transcend national boundaries.”

Peter Mihok, WCF Chair

“In a period of change for chambers of commerce, especially in Italy and 

Europe, our duty is to give enterprises – wherever they do business – the 

effective tools to look at the future positively. This is our main commitment 

for the Congress in Torino. 

I want to thank in advance the delegates from over 120 countries who are 

coming to the Congress, and for the precious contributions they will provide 

in sharing their experiences, knowledge and know-how, enriching and 

inspiring all the debates.

The Congress is a fantastic opportunity to share our points of view and a 

great occasion to develop new partnerships, to cooperate in innovative 

projects, and to build together a new economic future.”

Vincenzo Ilotte, President, Torino Chamber of Commerce, Industry,  

Crafts and Agriculture
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WORLD CHAMBERS  
CONGRESS HIGHLIGHTS
ICC WCF 9th World Chambers Congress programme is inspired by the 

themes of “Community – Identity – Vision”.

COMMUNITY: To strengthen the global chamber network and the role 

chambers play locally in business and society.

IDENTITY: Celebrate the unique role of chambers and to be inspired by 

their business activities.

VISION: To reinforce a chambers relevancy to entrepreneurs and SMEs, 

ensuring their communities future sustainability and economic progress, 

enabled by new technologies.

Programme

Gain insight from internationally renowned speakers through our plenary and 

workshop sessions. Congress speakers, including leaders and experts from 

chambers of commerce, the business community and governmental entities, 

have different professional and cultural backgrounds. They will address 

topics at the heart of a chamber’s local and international agenda including:

Global trade in the 21st century

A sustainable world: food, water, 

energy and natural resources

Global mobility

Youth entrepreneurship

Finance for SMEs

Trust in government

World Chambers Competition

The only global awards programme to recognize the most innovative projects 

undertaken by chambers of commerce and industry from around the world. 

Exhibition area

A 2,500 sqm exhibition area gives exhibitors an ideal forum to promote 

and showcase their activities and services, as well as generate trade and 

business opportunities in their region. 

Network connections programme

This customized business programme will significantly enhance 

networking opportunities at the event. The network connections platform 

will allow delegates to manage their ties with other registered delegates 

and exhibitors prior to Congress opening. 

Expo Milano 2015

Thanks to an agreement with Expo Milano 2015, ICC WCF is pleased to 

offer 9th World Chambers Congress delegates a 25% discount on the 

entrance ticket for the 2015 Universal Exhibition “Feeding the Planet, 

Energy for Life” which takes place in Milan from 1 May to 31 October. 

Participants will also have the possibility of booking a full day tour to 

Milan that includes a visit to the World Expo venue.

Speaker highlights 

Yonov Frederick Agah 
Deputy Director General,  
World Trade Organization

Kathryn Beiser
Global Chair, Edelman Corporate 

Practice, Edelman Group

Arancha González
Executive Director,  

International Trade Centre

Gian Maria Gros-Pietro
Chairman, Management Board, 

Intesa Sanpaolo Bank

LV Jianzhong
Board President, Tang West 

Market Group (TWM)

Maroš Šefčovič
Vice-President, European 
Commission for Energy

Ambassador William Lacy Swing
Director General, International 

Organization for Migration
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CONGRESS AT A GLANCE

WEDNESDAY 10 JUNE THURSDA

EXHIBITION AND BUS

CONGRESS OPENING CEREMONY & EXHIBITION OPENING

CONGRESS PLE

CONGRESS PLENARY SESSION

CONGRESS WORKSHOPS &  
WORLD CHAMBERS COMPETITION

CONGRESS W
WORLD CHAMBE

WELCOME COCKTAIL FREE EV

PAST CONGRESSES

1999 
MARSEILLE 

FRANCE

2001 
SEOUL 

REPUBLIC OF KOREA

2003 
QUEBEC CITY 

CANADA

2005 
DURBAN 

SOUTH AFRICA
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AY 11 JUNE FRIDAY 12 JUNE

SINESS PROGRAMME

ENARY SESSION CONGRESS PLENARY SESSION

WORKSHOPS &  
RS COMPETITION

CONGRESS WORKSHOPS

VENING GALA DINNER & COMPETITION AWARDS CEREMONY

2007 
ISTANBUL 
TURKEY

2009 
KUALA LUMPUR 

MALAYSIA

2011 
MEXICO CITY 

MEXICO

2013 
DOHA 
QATAR
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PROGRAMME 

Plenary sessions
Global Trade in the 21st century (World Trade Agenda)

There is growing evidence that the nature of trade is changing. World trade is now characterized by 

the international globalization of production driven by technological progress, cost, and access to 

resources and markets. Especially important in the developing world, the participation of SMEs in 

global value chains can represent as much as 80%-90% of total domestic employment. 

How can business and government work together to leverage trade and investment in the most 

effective way to contribute to economic growth and job creation in the 21st Century?  

Global mobility

A country’s immigration and emigration trends can change and alter the country’s labour supply and 

skill mix. As more and more business is conducted on a world scale, both employers and workers 

require increasing cross-border flexibility to meet their respective needs. The availability of a skilled 

workforce is an essential factor for sustainable economic growth.

What are the future trends in migration? How have economic and humanitarian crises affected 

migration and what are its possible consequences? What can the business community do? 

A sustainable world: food, water, energy and natural resources

Multiple and interlocking elements of climate change, food, water, energy and natural resources 

shortages, in combination with the global economic crisis, have led to increasing economic volatility 

and delayed development. 

How are SMEs adapting to climate change, as well as to the new paradigm of future resource 

availability? How are chambers of commerce working with their businesses to adapt to the challenges? 

Speakers include

Yonov Frederick Agah, Deputy Director General, 

World Trade Organization

James Bacchus, Chair Commission on Trade  

and Investment Policy, International Chamber  

of Commerce, Greenberg Traurig Global  

Practice Group

Danilo Benvenuti, Director European Sales,  

APP Asia Pulp and Paper Group

Paolo Gentiloni, Minister,  

Italian Ministry of Foreign Affairs

Arancha Gonzalez, Executive Director, 

International Trade Centre

Gian Maria Gros-Pietro, Chairman,  

Management Board Intesa Sanpaolo Bank

Harold McGraw III, Chairman,  

International Chamber of Commerce  

and McGraw-Hill Financial

Sunil Bharti Mittal, Vice-Chairman, International 

Chamber of Commerce, Founder, Chairman and 

Group CEO  Bharti Enterprises, Chairman Bharti 

Airtel Bharti Enterprises

Demetrios G. Papademetriou, President, 

Migration Policy Institute 

Ambassador Ken Quinn, President,  

World Food Prize Foundation

Adam W. Salerno, Senior Director,  

U.S. Chamber of Commerce

Marc Sefcovic, Vice-President,  

European Commission for Energy

Ambassador William Lacy Swing, Director 

General, International Organization for Migration
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2015 WORLD  
CHAMBERS COMPETITION
Organized by ICC World Chambers Federation and held biennially, in 

conjunction with the World Chambers Congress, the Competition aims to 

highlight best practices, disseminate the success stories of the chamber 

network, promote cooperation and increase transnational partnerships. Since 

its inception in 2003, the Competition has generated an array of case studies 

demonstrating entrepreneurial diversity and inspiring other chambers.

For the 2015 edition 79 chambers from 39 countries around the world have 

submitted their best projects to one of the four categories endorsed this year.

Following the revision of projects by 38 international judges, four finalists in 

each category have been selected to present their projects live in Torino. 

Stay tuned to find out the winners during the gala dinner ceremony which 

will take place on 12 June!

The 2015 Competition finalists are:

Best policy advocacy project

 Australian Chamber of Commerce and Industry (Australia)

 Santiago Chamber of Commerce and Industry (Chile) 

 Cork Chamber of Commerce and Industry (Ireland)

 Dublin Chamber of Commerce (Ireland) 

Best unconventional project

 Stavanger Chamber of Commerce of Industry (Norway) 

 Chamber of Commerce of Zaragoza (Spain)

 Calgary Chamber of Commerce (Canada) 

 Mandaue Chamber of Commerce and Industry (Philippines) 

Best job creation and business development project

 Bogota Chamber of Commerce and Industry (Colombia)

  Glasgow Chamber of Commerce and Industry (United Kingdom)*

  Kocaeli Chamber of Commerce and Industry (Turkey)*

 Voka Chamber of Commerce and Industry (Belgium)

 Northern Territory Chamber of Commerce and Industry (Australia)

*tied finalists! 

Best Corporate Social Responsibility (CSR) project

 Santa Cruz – Cainco Chamber of Commerce and Industry (Bolivia)

 Finland Chamber of Commerce and Industry (Finland)

 Burnaby Board of Trade (Canada)

 Asharquia Chamber of Commerce (Saudi Arabia)

Sponsors
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WORKSHOPS INCLUDE 
12 Principle of exceptional 
governance 

What defines an exceptional board, and how 

can your board become one? Drawing on 

BoardSource’s “The Source: Twelve Principles of 

Governance that Power Exceptional Boards”, this 

session will explore how your board and chief 

executives can work in a constructive partnership, 

to increase their effectiveness for your chamber. 

Buy local – Act global

Ensuring that their local businesses remain 

viable in such challenging times, campaigns and 

programmes encouraging local communities 

and consumers to shop locally have become a 

major trend. Country branding has also been 

introduced and has helped business develop 

more overseas sales. Chambers have become, 

naturally, through their role in promoting local 

economic development, an important player in 

such campaigns. 

Digital currencies

Digital currencies have become one of the 

most innovative financial tools in the past years, 

with digital “bitcoin” transactions becoming 

more common in daily business transactions. 

What are the implications for digital currencies 

on businesses and how should chambers be 

prepared? 

Emerging hybrid membership 
models (in partnership with ASAE)

Traditionally, chambers and trade associations 

have been designed to serve organizational 

trade members, often with a “one size fits all” 

membership service approach. But increasingly, 

organizations are realizing that there is another 

option – intentionally designing differentiated 

business models to serve the varying needs of 

organizations – and some are even serving both 

the individual and the organization. Come hear 

about ways to design and serve your market 

through a hybrid structure and evolve your 

business model.

Finance for SMEs 

The need for small and medium-sized companies 

(SMEs) to access new sources of finance is 

well recognized globally. The banking sector’s 

traditional ability to lend has become increasingly 

constrained since the global financial crisis. From 

peer to peer leading, to business angel and 

innovative short term business solutions, we will 

look at developing a comprehensive view of the 

evolution in financing trends reflecting SME needs.

Metropolitan cities  
– Cities, leading the way for  
a more sustainable future

Cities and metropolitan areas have become key 

centres of innovation and drivers of economic 

growth. However, metropolitan areas are also 

complex spaces. What are the specific features 

of metropolitan territories and their role in the 

growth of their economies? What are concrete 

actions by metropolitan chambers towards public 

authorities in ensuring business growth? How can 

metropolitan chambers collaborate on a global 

scale to improve their impact?

Public law chambers – the future?

Faced with changes to legal structures and 

government pressure, many public law chambers 

are restructuring and reevaluating their activities. 

In recent years, chambers in several countries 

have undergone major reforms, becoming 

voluntary membership chambers. What threats 

and opportunities does this pose to public law 

chambers? Changing between compulsory and 

voluntary membership systems opens a new series 

of challenges for chambers. What can chambers 

do when this occurs and how can they adjust?
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Remaining relevant  
– our chamber brand

Higher member expectations, increased 

competition, diverse member market and 

shrinking revenue sources see our chamber 

models evolving. What is a chamber’s 

fundamental role? How shall we be serving our 

members in the future? 

Youth entrepreneurship  
– Bridging access to finance  
(in partnership with ETF) 

With the recent global economic meltdown, 

most developed economies are counting on new 

start-ups to regenerate their economies and 

counteract the worrying levels of joblessness. 

Getting businesses up and running requires a 

skillset and capital. While particular efforts are 

being made to provide young people with start-

up training, access to finance remains a barrier for 

young people who have little equity, experience, 

and financial history to convince banks and other 

sources of finance to lend. This session will be 

set on identifying the gap between training and 

access to finance and how this can be breached 

through examples of good practices and know-

how exchange. 

Networks

Business networking comes in a variety of forms 

and styles and for many companies is the first 

reason to join a chamber of commerce. New 

global business networks facilitated through 

chambers are emerging daily, providing new and 

exciting opportunities for business exchange and 

innovation. Come to this session to learn on the 

new global networks on the horizon. 

The power of the crowd

The internet has revolutionized the way we do 

business. For chambers, it has heightened their 

visibility and aided in their connectedness with 

their business community. “Crowd funding” and 

“crowdsourcing” are providing exciting new 

concepts for the entrepreneurship community. 

How can crowd funding and crowdsourcing help 

chambers be relevant to their members and the 

way they do their business? What could be their 

role in this new relationship with their business 

communities?

Trust in government

Public’s trust in government is at an all-time low. 

More blame members of governments rather 

than the political system in general. Government 

agencies and institutions tend to be more 

positively favored however. For the business 

community, this trust translates in confidence in 

government. How can society rebuild trust in its 

governments and what is the role of chambers 

and their business community in establishing 

confidence and trust in society?  

Chambers of commerce  
– Not your usual crime fighters

The scope and variety of criminal threats 

facing business grow ever larger, with the 

methods of commercial criminals becoming 

increasingly sophisticated. From whether its 

preventing robbery and burglaries, cybercrime 

and counterfeiting, chambers of all types are 

responding to aid their business be prepared  

and protected. 

Chambers online

The web is now an integral part of a chamber’s 

marketing and communication strategy, not only 

towards its members but to all stakeholders 

in their communities. What new ways are 

being implemented by chambers to be better 

connected and serves their member enterprises? 

What solutions are chambers also using internally 

to make themselves more efficient and effective 

in their service delivery?
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The future of origin

Since 1896, chambers have a proven track 

record for their neutrality and competence 

in issuing certificates of origin. Increasingly, 

customs administrations call upon chambers to 

work more closely with them in this important 

trade facilitation service. How shall origin be 

determined for goods in future? What is the 

impact of preferential trade agreements on 

verifying origin? How will technology help? What 

is the role of a chamber in providing a trusted 

trader environment for business?

Influencing global business  
– B20 consultation

The Business 20 (B20) is a vital mechanism for 

business to articulate priorities and to tangibly 

contribute to building sustainable economic 

growth. The role of small and medium-sized 

enterprises (SMEs) in economic growth and job 

creation must be taken into consideration in the 

process and integrated into the work of the G20. 

Turkey’s commitment in hosting the G20 in 2015 

includes ensuring the inclusiveness of SMEs in the 

process. Business, of all sizes, must stand together 

to deliver real-world input to policymaking and 

to seek the commitment from G20 leaders to 

implement business recommendations.

ATA Carnet – Join the chain!

When companies need to find new markets for 

their products, the ATA Carnet facilitates their 

task: one single document allows them to move 

their goods across frontiers for up to one year. 

Over 160 000 Carnets are issued every year for 

goods valued at US$ 20 billion.

Institutional dispute resolution:  
the importance of the rules and  
of institutions

This session will cover the rules and services of 

ICC in the field of dispute resolution and explore 

new areas of synergies and opportunities for 

collaboration.

Speakers include

Chandula Abeywickrema, 

Chairman, Banking with the 

Poor Network 

Arnaldo Abruzzini, Secretary 

General, Eurochambres

Ian Anderson, Marketing and 

Operations Director, ArchOver

Hamad Buamim, President  

& CEO, Dubai Chamber  

of Commerce

Barry Bodden, President, 

Cayman Islands Chamber  

of Commerce

Daniela Bonzanini, Chairman, 

Factors Chain International

Milena Budimirović, Procedures 

and Facilitation Sub-Directorate, 

World Customs Organization 

(WCO)

Jay Byers, CEO, Greater des 

Moines Partnership

Andrea Carlevaris, Secretary 

General, ICC International Court 

of Arbitration

Stephen Cartwright, Chief 

Executive Officer, NSW  

Business Chamber

Mohamed Chami, Director, 

Algerian Chamber of Commerce 

and Industry

Ambassador John Danilovich, 

Secretary General, International 

Chamber of Commerce

Ferruccio Dardanello, 

President, UnionCamere

Monica de Greiff, President, 

Bogota Chamber of Commerce

Cynthia Duncan, Chair, World 

ATA Carnet Council; Senior 

Counsel & Senior Vice President, 

International Trade, USCIB

Jean-Yves Durance, President, 

Paris Chamber of Commerce 

Hauts-de-Seine

Piero Fassino, Mayor of Torino

Mick Fleming, President & CEO, 

Association of Chambers of 

Commerce Executives

Patricia Forsythe, Executive 

Director, Sydney Business 

Chamber

Anthony Gribben, Director, 

European Training Foundation

Mohamed Guermazi, Project 

Manager, Infocham I-way

Candace Johnson, President, 

European Business Angel 

Network (EBAN)

Ambassador Macharia Kamau, 

Permanent Mission of the 

Republic of Kenya to the UN

Sergei Katyrin, President, 

Chamber of Commerce 

and Industry of the Russian 

Federation
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DECLARATIONS
Chambers are found at the heart of every local economy. They are 

the leading business organizations in their communities, with a global 

coverage and a unique heritage spanning more than 400 years. 

Chambers are facilitators for the creation, growth and transfer of 

businesses. They create an economic vision for the future of their 

communities, promoting economic development. They implement actions 

to promote and support entrepreneurship and job creation.

During the 9th World Chambers Congress, the global community of 

chambers shall stand together to declare and recognize its important role 

in business and society and, in particular, towards entrepreneurs.

BUSINESS PROGRAMME
The Congress will provide delegates, business delegations, exhibitors and 

sponsors with two rich business programmes targeted to exchange best 

practices, develop new business opportunities and increase international 

cooperation.

The networking connections programme, will allow participants to 

control who they are connecting with thanks to an easy-to-use platform 

that will be made available prior to the Congress opening. Through 

this matchmaking software it will be possible to organize personalized 

agendas in advance and book meetings with specific partners.

This programme will take place every day from 17.30 to 18.30, plus two 

additional slots on Thursday 11 and Friday 12 from 8.40 to 9.40, and will 

be located within the exhibition area. Each business appointment will 

have a duration of 20 minutes. 

For foreign delegations interested in business meetings and company 

visits, Torino Chamber of Commerce promotes the exclusive excellence 
business programme. This programme is based on different visits 

targeted to international businesses, arranged per sector and designed in 

accordance to the customer needs.

This programme will take place on Monday 8 and Tuesday 9 and it’s 

tailored to the participant(s) needs.

For more information, visit www.worldchamberscongress.org



EXHIBITION
The central hub of the Congress shall be the exhibition area with its 2,500 

square meters: the perfect forum to showcase and promote business 

projects, products and services. Easily reachable, within just a one minute 

walk from the Congress centre, the exhibition area will be alive with 

networking, while also providing visitors with a space to relax and recharge. 

The exhibition area is open to local, regional, national and transnational 

chamber groups, trade promotion organizations, business, government 

agencies, importers and exporters looking for new business opportunities, 

financial institutions and professional service providers.

The exhibitors’ package will allow you to:

Strengthen your 
marketing strategy 

Promote opportunities, activities, 

products and services all in one 

place thanks to a unique platform 

targeted to an audience of 

chamber and trade professionals.

Increase your brand image

Position your brand within an 

international business environment 

through your own stand. Use 

branding strategies to attract  

more audience.

Improve your CRM

Get unlimited invitations for your 

customers to join you at the 

exhibition area.

Expand your network

Get one complimentary access 

to the Network connections 

programme.

Optimize your time

Free access to coffee breaks and 

Congress participation’s relax 

area will allow exhibitors to stay 

within the congress’ business 

environment and optimize each 

day for networking purposes.

Potentiate your selling and 
presentation team

Each exhibitor will get free 

exhibitor’s passes to allocate a 

special team to manage the stand.

12
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LOGISTICAL INFORMATION

Venue

The venue for the 9th World Chambers Congress is the Lingotto complex, 

an excellent example of industrial redevelopment – a renovation of the 

first Fiat car production plant by renowned architect Renzo Piano. Today, 

it houses a vast complex which includes the Convention Centre, Exhibition 

Centre, two 4- and 5-stars NH Hotels, one 5-star AC Hotel, 5,500 covered 

parking spaces, the massive 8 Gallery shopping centre with 90 stores 

and 25 bars/restaurants, a multiplex cinema with 11 theatres, the exclusive 

Bolla meeting room with heliport (located on the roof of the Lingotto 

complex), the Agnelli Art Gallery, and a restaurant located on the former 

test track. All these buildings are connected, offering great flexibility and 

adaptability to organizers of all kinds of events. 

For more information, you can visit the Lingotto Congress Centre website:  

www.centrocongressilingotto.it 

Travel and accommodation

Delegates will benefit from special discounts when booking their flights 

to Torino, thanks to our partners, Turkish Airlines and Qatar Airways.

Special rates have been negotiated for delegates with a range of hotels 

close to the venue. 

For more information about flight and accommodation choices:  

www.worldchamberscongress.org

Visa

All information regarding the entry visas for Italy is provided online by the 

Italian Ministry of Foreign Affairs and International Cooperation. For more 

information: www.esteri.it/visti/index_eng.asp

Delegates needing an official invitation letter for visa procedures shall be 

able to request this letter when registering online. By ticking the request 

box during the registration process, your need to receive this letter shall 

be noted and issued upon registration completion.

Registration

All registrations are made via the Congress website. To register on-line 

please visit: www.worldchamberscongress.org.  

Through the Congress website you will also be able to book your 

accommodation thanks to a special booking platform.

Working language

The working language of the Congress sessions will be English.
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SOCIAL ACTIVITIES 

Welcome cocktail

(10 June, 19h) – Teatro Regio

Delegates will have the occasion to network and relax during a special 

cocktail, an Italian “Aperitivo”, organized at the Teatre Regio, a wonderful 

theater which origins date back to the beginning of the 18th century. 

Gala dinner 

(12 June, 20h) – Venaria Reale

A magnificent gala dinner, including the World Chambers Competition 

awards ceremony, shall be held at the royal palace of Venaria, an 

impressive Baroque building, which once belonged to the Royal family of 

Savoy, and is recognized as a UNESCO World Heritage Site.

Tours 

Delegates can choose to book different pre- and post-Congress tours that 

include visits to Milano, Torino, Reggia di Venaria, Langhe, Lake Maggiore, 

Portofino and Cinque Terre.

Delegates may also purchase, through the professional congress 

organizer, weekend tour packages for Rome, Florence, and Venice.

For additional information: www.worldchamberscongress.org
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SPONSORSHIP OPPORTUNITIES

A unique sponsorship opportunity

Sponsoring the Congress is global branding. The Congress offers you an unparalleled opportunity 

to develop and strengthen your partnerships with and commitment to chambers of commerce 

around the globe. Sponsorship also highlights your allegiance by associating your brand with 

chamber leaders and their member companies worldwide.

There is still time to become a sponsor of the Congress and join our range of organizations already 

lending their support.

Sponsors

10T H WORLD CHAMBERS CONG RESS

SYDNEY 2017 BID
 ICC WCF

proudly brought to you by Sydney Business Chamber

Zipnews.it

Media partners

Chamber partners
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@WorldChambers 
#9WCC

World Chambers 
Congress delegates

ABOUT THE ORGANIZERS

International Chamber of Commerce (ICC)
ICC is the world business organization, whose mission is to promote open trade and investment and 

help business meet the challenges and opportunities of an increasingly integrated world economy. 

With interests spanning every sector of private enterprise, ICC’s membership includes companies, 

chambers of commerce and business associations in more than 130 countries. ICC members work 

through national committees in their countries to address business concerns and convey ICC views to 

their respective governments.

ICC conveys international business views and priorities through active engagement with the United 

Nations, the World Trade Organization, the G20 and other intergovernmental forums. Close to 3,000 

experts drawn from ICC member companies feed their knowledge and experience into crafting the 

ICC stance on specific business issues.

ICC World Chambers Federation (WCF)
ICC World Chambers Federation is the unique and truly global forum uniting the global network of 

more than 12,000 chambers from every country around the world. WCF facilitates the exchange 

of best practice and fosters the development of new global products and services for chambers. It 

also contributes to create international partnerships between chambers and other stakeholders and 

help their local businesses grow. WCF was established by ICC in 1950 as the International Bureau of 

Chambers of Commerce (IBCC). 

Torino Chamber of Commerce
The Torino Chamber of Commerce is a public institution that represents 227,000 companies and aims 

at developing the local economy through effective interventions.

It promotes local excellence abroad and generates business opportunities through a number of 

activities, like encouraging business relations at home and abroad, fostering technological innovation, 

providing information and specific training to companies, setting up new and targeted services, and 

organizing important events for the economic and social development of Torino and its area.

Contact
ICC World Chambers Federation 
33-43 avenue du Président Wilson 
75116 Paris – France  

 +33 1 49 53 29 44 

 +33 1 49 53 30 79 

 worldchamberscongress@iccwbo.org

Torino Chamber of Commerce                                       
Via San Francesco da Paola, 24 
10123 Torino – Italy 

 +39 011 571 6363 

 torino2015WCC@to.camcom.it


