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INTRODUCTION

Th e 6th World Entrepreneurship Forum took place 

in November 2013 in Singapore. Singapore has a 

thriving enterprise culture, and a passionate com-

mitment to entrepreneurship, so I can think of no 

better place to hold our global gathering of over 

200 people from 40 countries. 

Th e theme for this year’s Forum was ‘Navigating 

change for sustainable growth’. Th e world is still 

coming to terms with the impact of the global crisis, 

and yet this crisis has meant very diff erent things in diff erent parts of the world. 

In Europe and North America it has been an economic crisis; in many emerging 

countries it continues to be a social crisis; and at the global level it has been a 

regulatory crisis, and a crisis of confi dence in global institutions.

At the World Entrepreneurship Forum, we believe that the crisis is, in fact, a 

symptom of the transition from an old world to a new. Old business models, old 

social patterns, old means of production, and old geopolitical alliances are no 

longer operating effi  ciently, but the models, patterns, means of production, and 

alliances of the future are not yet in place. Th e painful turbulence of the last few 

years refl ects the seismic nature of the change now underway, as we move towards 

to a post-carbon world of renewable energy, universal digital communications, 

sustainable economic growth, and global citizenship. 

We believe that entrepreneurs are uniquely positioned to help accelerate this 

transformation, and ensure that it is a force for good. At the World Entrepreneur-

ship Forum, we bring together entrepreneurs, social entrepreneurs, investors, 

academic experts, and representatives from governments and NGOs to think 

and talk about what we can do to make a positive diff erence, and to set in train 

action programmes that can turn these ideas into reality. 

In the rest of this magazine we look at some of the most memorable moments 

from the 2013 Forum – we profi le our award-winners from 2013, and talk to 

some of those who have won World Entrepreneurship Forum awards before, 

and who came back this year to share their stories with us. I hope you will enjoy 

reading some of them here.

—

TUGRUL ATAMER
EXECUTIVE CHAIRMAN OF THE WORLD ENTREPRENEURSHIP FORUM
VICE PRESIDENT, EMLYON BUSINESS SCHOOL
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INSPIRATION IN INDIA

THE FIRST RURAL WORLD 
ENTREPRENEURSHIP FORUM

T
he same spirit of entrepreneurship 

exists in India’s countryside as in its 

cities, the challenge is to fi nd ways 

to realise it. In agriculture, for ex-

ample, there are many opportunities in the 

value chain which starts with primary pro-

duction and ends with the food products 

sold in stores.

Th e fi rst RWEF event brought together 

over 3,500 people including thought leaders, 

researchers, academics, policy makers, de-

velopment agencies, NGOs, businesses and 

established entrepreneurs, to share ideas and 

explore possibilities. Th ere were presenta-

tions by successful rural enterprises, includ-

ing a new solar oven developed by Gadhia 

Solar Energy Systems, a method to convert 

agricultural waste into charcoal pioneered by 

ARTI Energy, and the range of earthenware 

kitchen utensils, refrigerators, and cookers 

produced by MittiCool. Th ere were also op-

portunities to network, and many informa-

tive exhibits and demonstration booths 

showcasing new ideas and emerging trends, 

and special sessions on the importance of 

education, especially for women, who are 

oft en the main breadwinner in a rural family. 

Th e event was opened by India’s Minister 

for Agriculture, the Hon. Sharadchandraji 

Pawar, and the event was jointly sponsored 

by Environmental Forum of India, one of 

the country’s leading environmental and 

sustainable development NGOs.

www.evfi ndia.org

It is not possible to trigger 
sustainable development without 
bringing entrepreneurship 
into the Bottom of the 
Pyramid in rural areas.”

— The fi rst Rural World Entrepreneurship Forum (RWEF) took place in July 
2013 in India. More than 70 % of India’s population lives in villages, most of 

which are not yet benefi ting from the economic growth and digital revolution 
which have turned India into a powerhouse emerging economy. —

© All Rights Reserved

© All Rights Reserved
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ANCIENT CIVILIZATION
MEETS MODERN TECHNOLOGY

GOOGLE &
THE SURUI

TRIBE
— The sight of Chief Almir Narayamoga Surui 

in his feathered tribal headgear has to be 
one of the most unforgettable memories of 

World Entrepreneurship Forum 2013; hearing 
his story was even more inspirational. —
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T
he Chief is the head of the Surui 

tribe in the Brazilian Amazon, and 

his people had had no contact with 

the outside world at all until 1969. 

Since then, like many other indigenous 

peoples in the region, they have seen their 

ancestral lands threatened by illegal logging, 

and their people succumb to new illnesses to 

which they had no immunity. As their num-

bers plummeted from 5,000 to under 300, 

the Surui faced the very real possibility that 

their tribe might be wiped out altogether. But 

that was when Chief Almir came up with the 

idea of using modern technology to protect 

an ancient way of life.

Th e Chief was already familiar with the 

internet, and a regular user of Google, and 

when Google Earth was launched in 2007 he 

was struck by how little information it con-

tained about indigenous lands, compared to 

the vast quantities of data about the world’s 

cities. Later that same year the Chief spent a 

few months in California, aft er his outspo-

ken campaigning against illegal logging re-

sulted in threats to his life, and that was how 

he came to be walking right past Google‘s 

global headquarters. It seemed like an op-

portunity waiting to be seized, and within 

24 hours he was sitting down with the com-

pany’s director of social programmes and the 

director of Google Earth Outreach.

Aft er that, things moved very quickly. 

Th e Chief ’s initial request was to have infor-

mation about the Surui homelands posted on 

Google Earth, but within weeks he was asked 

to make a presentation to the full board of 

Google. He talked about his tribe’s history 

and culture, and the contribution they were 

making to sustainability by caring for their 

rainforest territory. The following year a 

Google team travelled to the Amazon, and 

spent ten days training members of the tribe 

to use Google Earth technology to map the 

tribe’s homeland, and mark sites of special 

cultural or religious signifi cance. Th e tribes-

people were trained to use computers, which 

gave them the power to tell their own story, 

and Google also provided them with spe-

cial GPS technology. Google Earth has also 

been used to show the damage being done 

by illegal logging, and bring this to the at-

tention of the authorities, and the loggers are 

now far more wary of trespassing on Surui 

land, knowing that the area is monitored by 

Google Earth.

A Google hero
Chief Almir was declared a ‘Google Hero’ 

in 2009, and he has used this platform to 

raise the issue of illegal logging nationally 

and internationally, and increase awareness 

of his people’s struggle to save the rainforest. 

Although the Surui’s pioneering collabo-

ration with Google was formally completed 

in 2012, its legacy lives on. Google users can 

explore the tribe’s village in 3D, and take 

a virtual tour of the indigenous territory 

around it. Th ere is now a 50-year master-

plan for a sustainable forest, and a new pro-

ject underway to replant a million new trees 

in 7,000 hectares that had been deforested 

with the support of Association Aquaverde 

in Switzerland. Th e tribe are now turning 

these trees into assets in the carbon off set 

market, by using hand-held technology to 

calculate the contribution they will make 

to tackling climate change. Google has also 

helped them to do this.

Th ere are many defi nitions of ‘entrepre-

neur’, but one that we at the World Entrepre-

neurship Forum fi nd particularly powerful 

is the idea of the entrepreneur as someone 

who turns challenges into opportunities, 

and creates something new, whether a busi-

ness, a product, a social enterprise, or – as 

here – a connection. Chief Almir is exactly 

that sort of entrepreneur - not only a hero for 

Google, but an outstanding role model for 

anyone who aspires to be an agent for posi-

tive change, wherever they are in the world.

My hope is to make 
people understand that 
the environment can be a 
source of entrepreneurial 
innovation for the future.”

© All Rights Reserved

© All Rights Reserved
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FROM FRIENDS AND FOOLS, TO ANGELS AND VCS

FINDING YOUR FIRST FUNDING

T
Th e capacity, in fact, to be what Roy Heath of Princeton 

University has called a ‘reasonable adventurer’. Or, to put 

it another way, being an entrepreneur is like jumping off  

a cliff  and assembling a plane on the way down (or so says 

the - highly successful – entrepreneur who founded LinkedIn, Reid 

Hoff man). It’s no surprise, therefore, that pioneering cultures, or 

those that have come through severe challenges, have produced so 

many successful entrepreneurs – California is a good example, as is 

Israel.

But there’s no question that being an entrepreneur can be a lonely 

life, and the challenges an entrepreneur faces will change as the busi-

ness grows. Finding the funding for a start-up is very diff erent from 

applying for fi nance for a more mature busi-

ness, as we describe below. Likewise size can 

be a disadvantage as well as evidence of suc-

cess: larger companies can become fossilised 

and lose their competitive edge. You need bet-

ter systems, processes and governance as you 

become a bigger organisation, but you need 

to retain your agility and the ability to make 

decisions quickly. A lot of this is about main-

taining a ‘corporate memory’ – as new people 

arrive and the team grows, you need to remember where you came 

from, and the passion and hunger that inspired you in the beginning.

Supporting start-ups: Business angels 
It’s oft en said that the fi rst investors for any new enterprise (apart from 

the entrepreneur who started it) are the ‘three Fs’ – family, friends, 

and fools. Since the beginning of the recession, however, this pattern 

has shift ed slightly, with fewer family and friends having spare cash 

to lend, and bank funding severely reduced. In some markets gov-

ernment schemes have taken the strain and provided more start-up 

funding, but as the OECD reported in 2011, “business angels have 

been playing an important role in fi lling the fi nancing gaps”. Th at’s 

why countries like the UK have generous tax incentives to encourage 

angel investors to support new ventures.

So what are business angels, and how does their approach diff er 

from a venture capitalist’s? At the 2013 Forum Baybars Altuntas, the 

president of the Turkish business angels’ association and participant 

in the Turkish TV version of Dragons’ Den, shared his insights on 

the way angels work.

Th e main diff erence between an angel and a Venture Capitalist 

(VC) is that angels invest their own money. Th eir risks are higher as 

a result, which is why they will want to take an active part in running 

and growing the new business, as well as a signifi cant minority eq-

uity stake. Angels are oft en entrepreneurs, or former entrepreneurs, 

so they know the territory, both the good and the bad, and can be 

an invaluable source of advice and support. Ultimately what they’re 

looking for is long-term capital gains, rather than interim dividend 

or interest payments, and they’ll invest time as 

well as money to make sure they get the return 

they want, which is one reason why their in-

vestments tend to be located reasonably close 

to where they live or work.

Tracking down angel investors is not dif-

fi cult – there’s a World Business Angels Asso-

ciation as well as regional groups in Europe, 

South East Asia and Latin America – but being 

accepted by one is very much harder. As a rule 

of thumb, 25% of applications are selected for closer scrutiny, 30% of 

those are invited to pitch, 30% of those are called to an investment 

meeting, and 50% of those make it through due diligence and nego-

tiations of terms to a fi nal funding agreement. Which means that only 

a tiny 1.2% of applicants are actually successful in the end.

Th e quickest and easier way to improve your chances, according to 

Paulo Andrez, president of the European Business Angels Network, is 

to concentrate on reducing the risk in your project. Over 95% of the 

projects presented to angels and VCs are high-risk ventures, and far 

too many entrepreneurs expect to retain all the equity in their venture 

and invest no money themselves – in other words, keep all the reward 

and off -load all the risk. To stand a chance of success at angel fi nanc-

ing, entrepreneurs need to do everything they can to mitigate the risks 

in their business, whether market, product, economic or fi nancial.

— Entrepreneurs are often defi ned by what they do, and what they create, whether 
a business, a social enterprise, or a new network. But the World Entrepreneurship 

Forum believes that entrepreneurship is actually a state of mind – it’s an ability to see 
problems as opportunities, a willingness to take risks and challenge convention. —

At the 2013 Forum, last year’s European Business Angel of the 

Year, Dusan Stojanovic, stressed that while angel investing takes a 

great deal of skill and judgment, making money at it is still largely 

down to a combination of luck, good timing and choosing the right 

entrepreneurs to back. He spends a lot of time networking, which 

is vital to understand what new opportunities there are out there, 

and he advises all angels to cash out their investments at the earliest 

point possible.

Financing long-term growth: Venture Capital
If angels invest their own money, VCs invest from funds provided by 

groups of investors. Th ey will only consider projects over a threshold 

of $3m, and look both nationally and internationally for projects with 

good growth prospects. As such, most VCs come to entrepreneurial 

ventures at a later stage in their evolution, as they’re looking for fund-

ing to scale up, or start exporting. Depending on the stage the busi-

ness has reached, the risks are diff erent, and a VC brings diff erent 

skills and support to bear.

In the earlier stages, the risks tend to be related to technology, 

fi nancing and the business model, and a good VC will take a rela-

tively hands-on role, supporting the entrepreneur as a mentor, and 

with industry and market knowledge. Th ey may also introduce new 

customers, and help with such issues as market positioning. As the 

business grows, the risks shift  to issues like people, and the ability 

to execute on a larger scale, and internationally. Th ese are all chal-

lenges a VC can assist with, helping the business build the capabilities, 

networks, governance, systems and management team it needs for 

success at a global level. And when the business is ready, a VC can 

help with larger-scale funding or with an exit through sale or fl otation

At the Forum, Soon Boon Koh of the Singapore-based iGlobe 

Partners, explained that her own funds exploit their specialist local 

knowledge to assist Singaporean and Asian companies to expand 

internationally, or to help companies based elsewhere in the world 

to enter into Asian markets successfully. She described the sort of 

non-fi nancial support iGlobe has been able to give to the businesses 

it funds, from helping with international distribution contracts, to 

recruiting senior managers, to helping an animation business make 

the transition to an off shore operation in Asia.

One of the most interesting discussions during this part of the 

Forum centred on ways entrepreneurs can fi ll the ‘equity gap’ – in 

other words, how they might fi nd funding between $500,000 )the 

maximum for an angel) and $3m (the minimum for a VC). Various 

possibilities were discussed, from crowd-sourcing, to government 

grants, to partnerships with customers.

Th ere is no question 
that being an 

entrepreneur can 
be a lonely life.”

Paulo Andrez,
Board member of Dna Cascais
& President of EBAN

Dusan Stojanovic, Founder- True Global Ventures

Baybars Altuntas, Founder-Deulcom International

Koh Soo Boon, Founder-iGlobe Partners
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FROM JOB-TAKERS TO JOB-MAKERS

THE NEXT GENERATION
OF YOUNG ENTREPRENEURS

A
s with previous years, the Singapore 

event provided an opportunity for 

practitioners from both sides to 

meet and network and share ideas, 

and this was one of the most valuable parts 

of the programme. And when we heard from 

the successful young entrepreneurs who 

came to share their stories, it was striking 

how easily they bridge the divide – indeed 

barely acknowledge it to be a divide at all.

One good example is Hao Xin, who spoke 

at the this year’s World Entrepreneurship 

Forum, At [age], he is already vice president 

of Green Zhejiang, which is the largest en-

vironmental protection NGO in Zhejiang 

Province and one of the most influential 

water advocacy NGOs in China. He is pas-

sionate about bringing people together to 

tackle climate change, and in 2011, Green 

Zhejiang was recognised and funded by the 

UN Environmental Programme for its work 

to protect and enhance the Qiantang river in 

Hangzhou. Th is involved rallying hundreds 

of volunteers to report instances of pollution 

with their mobile phones, and upload them 

onto an interactive map hosted on the inter-

net. Th e following year he was named China’s 

National Water Conservation Person of the 

Year award in 2012 for his work to protect 

and enhance the Qiantang.

Nanxi Liu is another inspirational role 

model. At 23, she is the CEO of a US tech 

company and the founder of Nanoly Biosci-

ence, which was recently named by NASA as 

one of its top ten new tech companies. But 

it’s what that business does that’s so revealing. 

Liu spent her fi rst fi ve years in an area of rural 

China with no running water and little access 

to electricity, and Nanoly is now working on 

is a new polymer that could allow vital vac-

cines to be transported and used without re-

frigeration, which would benefi t precisely the 

same sort of community that she grew up in. 

She then moved with her parents to the 

US, where the family lived in community 

housing. At the age of six she pestered her 

parents for a piano, and eventually, thanks 

to hard work and perseverance, became a 

concert-standard pianist and competed in 

competitions, winning the fi rst at the age 

of ten and earning her own money for the 

fi rst time. Looking back, the idea of creat-

ing something for herself was already taking 

root. At high school, she took the opportu-

nity to become involved in student govern-

ment and was elected as Youth Governor 

for Colorado, using that position to gain an 

internship with the Colorado Speaker of the 

House. Inspired by her parents’ determina-

tion to make a better life for themselves, she 

started several companies while still at the 

University of California, Berkeley, culmi-

nating in a partnership with the biochemist 

Balaji SridHar which became Nanoly.

— Unlike other similar organisations, the World Entrepreneurship Forum has 
always given equal weight to social as well as commercial entrepreneurship, 

seeing entrepreneurs as the creators not just of wealth but of social justice. —

“Customers are the best teachers”
Nanxi’s latest venture, Enplug likewise be-

gan with the personal chemistry between 

the founding partners. Enplug's built in-

dustry-leading soft ware to power content 

on digital displays. Th eir Plug & Play device 

turns any TV into an interactive display 

that features live social media, videos, and 

more. Th e company has been named one of 

Entrepreneur magazine magazine’s top 30 

start-ups to watch. Nanxi and her colleagues 

invested the money to get the business going 

and it’s now grown into 35-person company 

that’s growing internationally and selling its 

soft ware to over 400 companies.

Nanxi’s is a wonderful success story, so 

what advice would she give other new en-

trepreneurs? Her answer is partly personal 

and partly professional. On the professional 

side she says “the competition are there to 

remind you that your business has a market-

place. Focus on your value proposition and 

get your fi rst customer as quickly as possible. 

Customers are the best teachers.” And as for 

the personal aspect of her life, “My greatest 

challenge is keeping myself healthy by eating 

well and exercising. My mentality is oft en, "If 

I just stay up an extra hour, I'll get x, y, and z 

done!" but it probably is making me tired and 

less productive in the long run.” No-one who 

met Nanxi in Singapore can doubt either her 

commitment or her amazing energy, and all 

new entrepreneurs need both, especially 

in the early years. She certainly serves as a 

fabulous role example of the entrepreneur’s 

ability to make things happen, rather than 

wait for things to happen: as she says, “If op-

portunity doesn’t come knocking on your door, 

I’ve learned to build the door.”

Someone else who has made things 

happen, and in a big way, is Daniel Gómez 

Iñiguez, who founded his fi rst business at 

the age of 16. He’d always been someone 

who set his own path, and despite having 

no background in chemistry, he decided to 

study the production of biodiesel for his high 

school project. He rapidly became passion-

ate about the possibilities of this green fuel, 

both to tackle climate change, make local 

communities more sustainable, and develop 

a new technological know-how for his native 

Mexico.

He had no experience of writing a busi-

ness plan, and virtually no money, but he 

chose his collaborators well, and built a com-

mitted and skilled team to support him. As 

he says, “leadership is not about having a lot 

of followers, but about having a lot of lead-

ers around you.” It took time to perfect the 

process, but as Daniel says, “ideas are worth 

nothing if you don´t execute them. You have 

to execute, execute, and keep executing.” And 

that determination has paid off : Solben is 

now challenging the old paradigm of bio-

diesel production in Mexico. Th e industry 

used to operate through a small number 

of large plants, which offered economies 

of scale but were oft en located a long way 

from the sources of the feedstock raw ma-

terials, which added to cost. Solben turned 

this model on its head and developed a small, 

transportable process which minimises costs 

and maximizes returns by taking the tech-

nology to the feedstock, not the other way 

round.

80% of the companies manufacturing 

biodiesel in Mexico are now using the Sol-

ben process, and at 23, Daniel was named 

Mexican Innovator of 2013 by the MIT Tech-

nology Review. Solben has grown from 0.5m 

gallons of production three years ago to 5m 

by 2014, with the prospect of over 200m in 

the next few years. It’s a market with huge 

potential, and one which can make a positive 

diff erence both socially and environmental-

ly. And it’s making that positive diff erence 

which motivates Daniel: “How do you meas-

ure success? It’s not about how much money 

you make but about how many people you can 

impact in a positive way.”

Hao Xin Nanxi Liu Daniel Gómez
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THE FUTURE IS IN GOOD HANDS

THE JWEF IN 2013

T
he importance of these events has 

been underlined by the support 

they have received from over 50 

sponsors, including major multina-

tionals like Coca-Cola and Mercedes-Benz. 

Seven local Forums took place in 2013, and 

here are some highlights from three of them.

 Argentina
In early September the IAE Business School 

at Austral University hosted a two-day event 

covering the same themes as the main event 

in Singapore. Th e participants discussed the 

challenge of navigating change for sustain-

able growth, looking at issues as diverse as 

new technology and innovation, as well as 

the part young entrepreneurs can play in 

achieving a more sustainable world. The 

second day focused in particular on innova-

tion, and teams of young people looked at 

the scope for new ideas in the public, social 

and business sectors, supported by experts 

in the three fi elds. Th e ideas were presented 

at the end of the day and a winner chosen 

from each of the categories by a jury which 

included representatives from the IAE 

Entrepreneurship Center, the Buenos Aires 

city government, and Socialab, an NGO 

that encourages entrepreneurship as a way 

to tackle poverty.

Th e winning ideas were: a project to make 

it easier for small local businesses to bid for 

public sector tenders; a web-based business 

idea, centred on the supply of affordable 

furniture made from sustainable materials; 

and a project to turn bus passes into pre-pay 

cards that would give people better access 

to public services. It would be particularly 

helpful for those living in disadvantaged ar-

eas, who can sometimes struggle to provide 

the identity documents required to take full 

advantage of these services.

 Singapore
Th e Singapore event was held in early July, 

and involved around 400 students from lo-

cal universities, polytechnics and schools. 

As well as discussing the issue of change 

— The JWEF is one of the great success stories of the World Entrepreneurship Forum and 
everyone who came to Singapore was enormously impressed by the ability, enthusiasm 

and social commitment of these talented young people. Over the last six years there 
have been a total of 32 events in 18 countries, involving over 12,000 young people. —

that was the theme for the main World 

Entrepreneurship Forum, the Singapore 

JWEF meeting also looked at how to provide 

opportunities for young people in Singapore 

to learn from successful local entrepreneurs, 

how to inspire them to become entrepre-

neurs themselves, and how to foster an entre-

preneurial spirit and teach the relevant skills.

Th e Singapore forum also took a look 

at navigating change in the context of so-

cial enterprises, niche businesses and more 

mature corporations. Th ey all have diff erent 

challenges which call for diff erent solutions. 

For example, the main issue that social en-

terprises have to contend with, as shared by 

Chef Benny Se Teo, who started a chain of 

restaurants that hired former prison inmates 

to help them re-integrate into society, is in 

achieving a good balance between the social 

mission that the business serves and share-

holders’ expected return on investment. It is 

not a straightforward matter and required a 

well thought through framework guided by 

sound operating principles.

Students who participated in the event 

had the opportunity to interact at close range 

with well-known local entrepreneurs, such 

as Elim Chew of 77th Street and Ron Sim of 

OSIM, who shared insights on their entre-

preneurial journeys and were excellent role 

models who inspired everyone.

 Chile
Th e fi rst Chilean JWEF event took place in 

late September at the Universidad de Chile 

located in Santiago. About 200 students and 

young entrepreneurs from across Chile took 

part in two days of panels, speeches, presenta-

tions and practical workshops, involving over 

30 high-profi le speakers. Discussions ranged 

from the impact of disruptive technology, to 

sustainability, to the challenges of leading 

and inspiring change within an organisa-

tion, as well as the particular opportunities 

and obstacles facing entrepreneurs in Chile 

and Latin America.

Th ere was a particularly interesting pres-

entation from Sebastian Robles, Director of 

the Google Apps Premium Services for Lat-

in America. He identifi ed three factors that 

characterise the changes we are currently 

seeing across the world: a shift  from mobile 

as the preferred channel to the only one – in 

other words, an ‘all mobile’ approach; a con-

tinued and rapid evolution in the way we in-

teract with each other; and the move from a 

physical to a digital world, and the integration 

of the virtual into the physical, which we can 

see, for example, in the many new apps that 

take advantage of GPS location features in 

mobile phones. Google anticipates that 50% 

of companies will soon have products and 

services exploiting this technology. 

Th e JWEF also invited Chilean universi-

ties to take part in a pitch competition for 

new start-up ideas. Six institutions took part, 

and 15 start-ups presented their business 

idea to a panel of venture capitalists, angel 

investors, and directors of accelerators. Th e 

JWEF was hugely successful and attracted 

enormous media attention, especially as 

2013 was the Year of Innovation (‘Año de la 

inovación’) in Chile. Th ere was coverage on 

CNN Chile and many high-profi le newspa-

pers and magazines, and the event has since 

been nominated as one of the most important 

events that took place during the year.

A group of JWEF members gave a pres-

entation about their work at the main World 

Entrepreneurship Forum in Singapore, in 

which they showcased the four principles 

they believe are important for successful en-

trepreneurship: utilise collective intelligence, 

start small and scale up, ‘do one thing and 

do it well’, and make sure your business has a 

positive impact on a social and environmen-

tal basis, as well as a business and personal 

one. Th e JWEF is now looking to build on 

the success it has achieved – it’s exploring the 

best way to turn one-off  local events into a 

year-long global movement, and transform 

the many inspiring ideas it generates into ef-

fective and professional campaigns that can 

make a real impact.
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“YOU NEVER LOSE IN BUSINESS, EITHER YOU WIN OR YOU LEARN”

MELINDA EMERSON,
AMERICA’S NUMBER ONE
SMALL BUSINESS EXPERT

S
he’s a successful businesswoman, a 

social media expert, a best-selling 

author and journalist, and – as 

those who went to the panel in 

Singapore will know – a dynamic and stimu-

lating speaker. We talked to Melinda aft er the 

panel, asking her how she started out, what 

she has learned, and what advice she has for 

other entrepreneurs – both women and men. 

You’re an amazing role model for all entre-

preneurs, but especially women entrepre-

neurs. Can you tell us your story? 

I was 26 when I started my company 

Quintessence Group. I knew I didn’t know 

much about running a small business, but 

I did know I could never have another job. 

I am journalist, so I enjoy reading and do-

ing research. I approached starting a busi-

ness like a research project. I was in a male-

dominated fi eld, but I did well. Aft er about 

7 years in business, I was doing very well. 

I had numerous professional accolades and 

awards, and I had the largest female-owned 

production company in my city. Th en my 

former husband and I got pregnant, and I 

was immediately put on bed rest. I went from 

being the worst workaholic in the world, to 

not being about to leave my home. My busi-

ness really suff ered. In fact, I almost went out 

of business at that time. Unfortunately, I built 

a business that couldn’t run without me. 

However, when I had six months to sit 

and think, I realized all the expensive mis-

takes I had made in business. I also realized 

that I did not have good advice starting out. It 

also occurred to me that other people would 

experience the same thing unless I started 

educating people about the right way to start 

and run a business. Th e fi rst thing I did af-

ter my son was born, and I adjusted to new 

motherhood, was start working on my best-

selling book Become Your Own Boss in 12 

Months. It was completed in 2008, but when 

the global recession hit, my publisher post-

poned the release of the book until 2010. Th is 

was heartbreaking to me, as I was using the 

book to reinvent myself as a national small 

business expert. 

A good friend suggested that I hire a pub-

licist to help me start promoting the book 

even though it wasn’t coming out for 18 

months. I hired a woman who specialized in 

book launches, but she knew social media. 

She suggested that I build my brand on the 

social media platform Twitter, which was 

really new at the time. When I fi rst went to 

Twitter to sign up for an account, my name 

was taken. Aft er I got over the initial shock, 

my publicist suggested that I come up with 

a nickname that would tell people who I 

am and what I am about. We came up with 

SmallBizLady, which was the best branding 

— The Forum traditionally includes a session on women 
entrepreneurs, and this year’s was probably the liveliest and 
most inspirational ever. Why? Because it was run by Melinda 

Emerson, Twitter’s @SmallBizLady, who offers advice and 
encouragement to more than three million entrepreneurs 

every week online (in fact, Forbes magazine named her the 
top woman for entrepreneurs to follow on Twitter). —
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Are there some sectors or industries where 

women have a competitive edge? 

No, not really, but I think in general women 

are better leaders.

What are the biggest lessons you have 

learned?

You must have a niche target market. If 

everyone can use your product or service, 

no one will. You must hire people who are 

trustworthy and polite. You can teach some-

one how to do anything, but you can’t teach 

them to be nice. You also cannot teach them 

to have integrity. Your employees must have 

these traits coming in the door.

What are you most proud of? 

I am most proud of the fact that I have sur-

vived over 15 years in business, and that I 

have been fortunate enough to accomplish 

nearly all of my professional business goals. 

I am currently developing a new professional 

bucket list for myself.

What advice would you give someone else 

starting a business from scratch? 

It hard to give just one piece of advice, so I 

will give you my top things I try to tell young 

people. You never lose in business, either you 

win or you learn. A good idea is still a good 

idea, three weeks from now - take the time to 

slowdown do your research and get a plan to-

gether. Your business can only grow as far as 

your hand can reach, which means you need 

help. Document your processes and systems 

so that you can let go knowing your process-

es will become routine. Don’t just completely 

turn over the keys to staff , do spot checks on 

things periodically to make sure your qual-

ity is not suff ering in any way. Th is will help 

you focus on what you do best, which should 

be cultivating prospects and keeping clients.

How do you defi ne success? 

Success is just success, it really doesn’t mean 

a whole lot. When I was younger in business 

it was all about revenues, but that is not a 

good measure of success. Th ere are plenty of 

wealthy people who are miserable.

A better question is how do I defi ne hap-

piness? I defi ne happiness as having com-

plete control over my time and having the 

resources to invest in the things and people 

I care about. I cherish my son and family and 

my deepest friendships. I also believe ulti-

mate happiness is having someone in your 

life to build with and share your life.

move I could have made. I have used that 

brand to build a social media machine to 

help small business owners, and now I reach 

3 million small business owners a week on-

line and write a regular column in the New 

York Times. Aft er I survived the huge bump 

in the road in my business, I fi gured out that 

the most valuable thing in my business was 

what I learned from running it, and I decided 

that I would make my focus to help other 

entrepreneurs. I made it my mission to end 

small business failure.

Being my own boss is the ultimate form 

of freedom. I wake up each day without an 

alarm clock; I have a purpose clock. My mis-

sion is the focus of every speech I give, every 

video I create and every blog post I write on 

my blog www.succeedasyourownboss.com. 

Most people have great business ideas, they 

just don’t know how to run a business. I try 

to stand in the gap for those people and give 

helpful business advice before they realize 

they even need it.

What personal qualities do you have that 

you think have made you a successful en-

trepreneur?

I am a successful entrepreneur because I 

am constantly reading and learning to be a 

better leader and leverage technology more 

eff ectively in my business. I am relentlessly 

consistently in my business habits. I do not 

believe in daily to-do lists.

I only try to accomplish fi ve things daily 

before 11am, anything aft er that is a bonus. I 

check my bank accounts daily and pay ven-

dors quickly. I delegate things I don’t do well 

or enjoy, and I have a team of mentors who I 

call for advice regularly. I also pray over my 

business.

How do you balance work and home life? 

I’m divorced and I am single mom of an 

8-year-old son. It is tough to manage my 

hectic business travel schedule and my role 

as a mom. I have a nanny who helps me. I 

also have family who step in to help. But my 

son understands what I do for a living, and 

he and I always say, “Mommy works hard so 

we can play hard.”

I try to be present wherever I am, I’m 

not at the ball fi eld on my cellphone. I do 

not sleep with my cellphone at my bedside. 

When my son is with me, I also try not to 

take phone calls. I do not do social media on 

the weekends, but I do post pictures to my 

personal Facebook page though.

Do you think women approach the chal-

lenges of entrepreneurship differently 

from men?

Yes, we are women and we think about things 

diff erently. We are better at listening, asking 

for help and building and managing relation-

ships with employees and customers. But 

we are also more risk-adverse, we don’t take 

out business loans, we don’t hire people fast 

enough because we believe we can do it all by 

ourselves, and we struggle with confi dence 

issues, which men do not.

Being my own boss 
is the ultimate form 

of freedom.”

BUILDING
YOUR

BUSINESS
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THE NEW BOP HUB

ENTREPRENEURSHIP
AT THE ‘BASE OF THE PYRAMID’

— The World Entrepreneurship Forum has always given equal weight 
to social and commercial entrepreneurship, and seen the creation of 

social justice as no less important than the creation of wealth. —

T
he Forum has invested much time 

and thought to the challenge of en-

couraging entrepreneurship at the 

‘base of the pyramid’, seeing it as a 

vital way to help the four billion people liv-

ing on less than $8 a day. Th is is not about 

charity, it’s about empowering people to take 

control of their own lives and build a better 

future. It’s also about seeing this part of the 

world’s population not as recipients of aid, 

but as buyers of goods and services in a mar-

ket that could top $5 trillion. 

Jack Sim is one of the leading figures 

in this fi eld and a founder member of the 

World Entrepreneurship Forum, and he has 

been instrumental in the creation of the BoP 

World Convention, which will take place in 

August 2014 in Singapore. Th is unique fo-

rum brings together key stakeholders from 

many backgrounds – corporate, govern-

ment and NGO - to share their knowledge 

and work together to create sustainable and 

aff ordable solutions that could make a dif-

ference to millions of lives. Th ere is also a 

dedicated accelerator to help pilot and scale 

up these ideas, supported by a dedicated ser-

vices centre and a 65,000 sq ft  BoP hub and 

design centre in Singapore, which is due for 

completion at the end of 2015.

At the Singapore meeting, there was a 

special session on opportunities with and 

for the BoP, which involved Sunetra Pawar, 

founder of the Environmental Forum of In-

dia, Jeannie Javelosa, co-founder of ECHO-

store in the, Philippines and Nicolas Hazard, 

Vice Chairman of Groupe SOS, France. 

Sunetra Pawar came up with the idea for 

a Rural World Entrepreneurship Forum, and 

was instrumental in making that happen in 

2013. She sees the RWEF as a “platform for 

entrepreneurs to showcase their ideas, vision 

and how they will impact the rural entrepre-

neurial ecosystem”. Th is is an important way 

of countering the growing shift  of the rural 

poor into the cities. There’s more on the 

RWEF on an earlier page. 

Jeannie Javelosa shared her experience 

of setting up a green retail company that 

supports traditional artisanal skills, organic 

agriculture and local cultural traditions. 

Th e goals of the business are exactly aligned 

with its wider social agenda, which is to help 

those at the base of the pyramid create new 

products, test them in the market, and cre-

ate a sustainable production chain. Th ere is a 

particular focus on women and marginalised 

groups. ECHOstore has already worked with 

82 organisations and foundations, and made 

a positive impact on over 34,000 people. 

Since it was set up in 1984, Groupe SOS 

has become Europe’s leading social enter-

prise, with 11,000 employees, operations in 

20 countries across the world, and an annual 

turnover of more than $900m. More than a 

million people every year benefi t from its 

new approach to business, which generates 

value by saving costs, and is based on a mod-

el where there are regulated salary scales, no 

shareholders, and all profi ts are reinvested in 

development projects. Groupe SOS works 

with those at the base of the pyramid in de-

veloped countries, focusing in particular on 

health, education, housing, and the needs of 

elderly people, given that the population in 

many Western countries is ageing, they also 

work with the long-term unemployed and 

other excluded people, with schemes to help 

them back to work. 

Nicolas Hazard believes that the main 

challenge in running a social enterprise is 

that ensuring you have a ‘double impact’: 

“you need a viable and sustainable economic 

model but you also need to make a strong 

social impact. You’re always looking for a 

balance between the two.” And the Groupe 

SOS model is clearly viable: even in today’s 

tough economic environment, it is still 

managing to grow by 25% a year. And that 

growth, as Nicolas says, is “inclusive growth, 

bringing the whole community together to 

share the benefi ts of that growth. Th at’s as 

much a challenge in developed countries as 

it is elsewhere in the world”

Th e three speakers shared many of the 

same beliefs and commitments, even if they 

work in very diff erent environments. But 

their experience proves that working with 

the BoP is not about charitable handouts, but 

empowering people to take control of their 

own lives, whether that’s in rural India or the 

Philippines, or in cities in developed coun-

tries across the world. As Tugrul Atamer, the 

World Entrepreneurship Forum Executive 

Chairman, says, “Th e issues are diff erent, 

and the models needed to tackle them are 

diff erent, but the opportunities are still sig-

nifi cant, if we have the vision and the entre-

preneurial energy to seize them.”

Th e Philippines is a highly 
entrepreneurial country. 
But the main reason that 
drives our entrepreneurial 
spirit is poverty.”

Jeannie Javelosa

Jack Sim Nicolas Hazard
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SOCIAL ENTREPRENEUR AND ‘BUILDER OF DREAMS’

TONY MELOTO,
GAWAD KALINGA

— Tony Meloto is a world-renowned social entrepreneur and the winner of the 
2012 World Entrepreneurship Forum Social Entrepreneur of the Year award.

He came back to Singapore this time to share the progress made by 
the NGO he founded in his native Philippines, Gawad Kalinga. —

© All Rights Reserved

T
he country is the fastest growing economy in Asia, but it 

still faces extreme poverty, and regularly suff ers from the 

devastating eff ects of tropical storms, as it did in November 

2013. Gawad Kalinga works to address these problems by 

bringing together rich and poor, men and women, public and private 

sector, and urban and rural communities, in a spirit of inclusiveness, 

solidarity, and social justice.

Th e project has already worked with 20,000 people to provide 

homes for the homeless and hope for the destitute and those aff ected 

by natural disasters, and almost a million people have benefi ted from 

their work. Th e next phase is now underway, which looks to build 

on these achievements by creating fi ve million jobs by 2024 through 

successful social enterprise. Tony passionately believes that Filippi-

nos have the solution to their own poverty in their own hands, and 

Gawad Kalinga aims to inspire half a million people to become so-

cial or farmer entrepreneurs by 2016. Th e fi rst of 25 planned ‘village 

universities’ has opened in Luzon, and will off er a centre for social 

innovation and an incubator for social enterprise.

Young entrepreneurs are being attracted to Gawad Kalinga from 

all over the world, especially France, and there are already ventures 

underway in fi elds as diverse as beauty products, food and drinks, 

bikes, toys, and traditional handicraft s. As Tony says, “We need them 

to help us develop our social enterprises as they need us to expand 

their career choices. We are a growing market in Asia that speaks 

English, has a lot of democratic space, believes in the same values, 

and welcomes foreigners as partners in making the world better.”

Multinationals like Nestlé are already working in partnership with 

Gawad Kalinga, and Tony Meloto sees this as part of a new trend 

towards ‘Corporate Social Investment’, in which major corporations 

invest in their local communities by supporting and mentoring en-

trepreneurs, and buying from small suppliers. 

Th e Gawad Kalinga approach is successful and sustainable, not 

least because it is ‘owned’ by those involved, rather than imposed by 

third parties. It is also cost-eff ective, achieving the same results as 

alternative approaches to poverty alleviation, for around half the cost.
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“HOW SHOULD WE NURTURE OUR NEXT GENERATION OF ENTREPRENEURIAL LEADERS?”

LEARNING
FROM SINGAPORE

— Singapore has long been a world leader in its support for entrepreneurship 
education, from as early as the primary school. Tharman Shanmugaratnam, 

Singapore’s Deputy Prime Minister and Minister for Finance, was one of our keynote 
speakers at the World Entrepreneurship Forum, and he spoke in detail about the 
importance of education in his address – here is an extract from his speech —

How should we nurture our next generation of en-

trepreneurial leaders? Singapore’s evolution in the 

post-independence years was shaped not just by circumstance, but 

also by the profi le and aspirations of our labour force. Many then 

did not progress beyond primary education, and those that did 

aspired to stable professional jobs, preferring regular pay checks 

in the face of economic uncertainty. Oft en, it was those who did 

not do well in school or the job market that took the plunge to 

start their own businesses.

But values and aspirations have changed with time. Th is is 

partly a result of our eff orts to support start-ups, promote VC and 

angel fi nancing, and enhance business incubation and mentoring 

networks in our polytechnics and universities. Th ese initiatives 

have helped to shape greater enthusiasm towards entrepreneur-

ship, by making it a viable and exciting choice. It is also a result 

of gradual cultural changes. Starting your own company or social 

enterprise and doing something off  the beaten track is becoming 

more of an ‘in’ thing. It also helps that we now have a range of suc-

cessful local fi rms that have earned their stripes in international 

markets, such as Osim and BreadTalk. Our youths can also easily 

relate to role models such as Tan Min-Liang and Ryan Lee, who 

brought us Razer gaming laptops and X-mini speakers. 

Th ese are positive changes, and we can do more to encour-

age them. In particular, it helps by starting young, and we can do 

more to expose our students from an earlier age to experiences 

and forms of learning that encourage creativity and an openness 

to diff erent ways of seeing and doing things. One way is to pro-

vide children with the environment that exposes them to a range 

of activities so that they discover, defi ne, and develop interests 

and strengths outside the classroom. Th e Programme for School-

Based Excellence and Niche Programmes were introduced in 2005 

to do just that; by off ering a diverse range of programmes so that 

students have greater opportunities to pursue interests and devel-

op strengths outside the academic curriculum. We have expanded 

this eff ort, and now have 190 schools with areas of excellence, 

and 87 niche programmes spanning domains such as sports, the 

arts, uniformed groups, and including ICT and entrepreneurship. 

We are also increasing the emphasis on applied and experien-

tial learning earlier in the educational process. We already have 

very established approaches in our post-secondary landscape, es-

pecially in our polytechnics and ITE and will be introducing them 

more extensively in our school system. MOE recently announced 

that all secondary schools would develop an Applied Learning 

Programme for their students, which would expand opportuni-

ties for more of our secondary school students to off er non-tra-

ditional applied subjects such as design and robotics and engage 

real-world issues through activities with industry and community 

groups. MOE also announced a Learning for Life Programme 

that will help each student to learn more about himself and how 

he relates to others, through volunteer work, for example. Th ese 

programmes will help our students to build up critical thinking 

and problem-solving skills. At the same time, I hope that many 

will nurture the interest and passion to improve the lives of people 

around them and make a diff erence.”
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‘IF YOU BUILD IT THEY WILL COME’

WHAT GOVERNMENTS
CAN DO TO ENCOURAGE 

ENTREPRENEURSHIP
— The Forum has discussed the role of national and local governments for the 

last six years, and it was the overarching theme for the 2009 meeting. —

T
here are some factors that are common needs for every econ-

omy, wherever you are in the world, such as government 

incentives, a supportive tax regime, access to mentoring 

schemes, and light-touch regulation, as well as a system that 

makes it easier for small businesses to trade across borders and bid for 

government contract. But there are also specifi c initiatives and sys-

tems that work well in particular regions. At the 2013 Forum we heard 

from a number of experts from across the world, including Singapore, 

our hosts, and Dubai, where a regional World Entrepreneurship 

Forum chapter took place for the fi rst time in December 2013.

 Dubai
Abdul Baset Al Janahi is the CEO of Dubai SME, which was set up 

to encourage and assist home-grown entrepreneurs, and nurture 

the development of an entrepreneurial culture through incubators, 

funding, and other forms of support. Since then over 13,000 entre-

preneurs and 150 SMEs have been helped, and the Dubai SME 100 

Index has been launched. Th e 100 businesses that make up this index 

succeeded in achieving double-digit growth, even during the worst 

of the economic crisis.

 Singapore
Singapore has been an active champion for entrepreneurship in the 

past 10 years. Since the early 2000s, entrepreneurship development 

was identifi ed as a key economic strategy by the Singapore govern-

ment, who see it as a way to generate promising start-ups that will 

contribute to economic growth, create meaningful jobs, and rejuve-

nate its business environment. 

One of the key contributors to Singapore’s entrepreneurship strat-

egy is ACE, or Action Community for Entrepreneurship. Th is is run 

by entrepreneurs, for entrepreneurs, and aims to encourage a more 

entrepreneurial culture throughout the city-state. ACE has achieved 

notable successes, helping to simplify the business and regulatory 

environment for small businesses, and facilitating productive net-

working. ACE has also played an important role in helping start-ups 

succeed, connecting and facilitating their growth through mentoring, 

funding and relevant networks. 

Th e Singapore government has also contributed resources to pro-

mote and boost the growth potential of entrepreneurs and start-ups. 

From the seed- to growth-development stages, mechanisms have 

been put in place to support start-ups with sustainable business mod-

els, capable management teams, and help them achieve market scal-

ability. Much of this work is done in collaboration with private sector 

companies, who contribute their industry expertise and networks. 

Today, Singapore is one of the best places in the world to start a 

small business – that’s offi  cial. It takes only two minutes to set up a 

new company, which is one reason why the country has been voted 

the world’s easiest place to do business by the IMF for the last eight 

years. According to Startup Genome’s Startup Ecosystem Report 

2012, Singapore was ranked top among Asian economies as the best 

place to launch a business.

Th e level of entrepreneurial activity has also grown. Th e Global 

Entrepreneurship Monitor showed that total early-stage entrepre-

neurial activity rate1 in Singapore increased from 4.9% in 2006 to 

11.6% in 2012. Th e number of active start-ups in Singapore has grown 

by 75% from 24,000 in 2005, to 42,000 in 2013, with a corresponding 

increase in employment by these start-ups, from 167,000 to 306,000 

people. An increasing number of Singapore start-ups have also suc-

ceeded – 12 successful exits for Singapore start-ups were concluded 

in 2013, and two of them were in excess of $50 million.

A great example of Singapore’s entrepreneurial culture is the suc-

cess of the IndoChine Group, established in Singapore by Michael 

Ma in 1999. Michael spoke at the World Entrepreneurship Forum 

about how he has grown his business into then internationally suc-

cessful chain of restaurants, hotels, beach clubs and resorts it is today. 

IndoChine off ers a unique and exciting blend of Asian cultures, an 

eco-friendly approach to business, and an acclaimed ‘nutraceuti-

cal’ style of cuisine. Th e group won the European CEO Corporate 

Lifestyle Awards for Best Luxury Lifestyle Group in 2011, and the 

Asia Responsible Entrepreneurial Awards for Green Leadership in 

the same year.

1Total Entrepreneurial Activity measures the percentage of the population of 
adults (18-64) who are nascent (potential) or new entrepreneurs.

 Lyon
OnlyLYON was set up in 2007 to promote the city as a centre of com-

merce and industry. Jacques de Chilly, Executive Director of Invest 

in Lyon, gave a presentation to the Forum about a recent research 

project in which OnlyLYON explored the various factors that attract 

the most talented people to work and live in a city. Lyon scored par-

ticularly highly with professionals in the Life Sciences industries, with 

nearly 70,000 people already working in the sector in the city, whether 

in hospitals, universities or businesses.

 Mexico City
Th is new eco-friendly pedestrian pavilion forms part of the ‘Zona 

Rosa’ in Mexico City. Known by some as the ‘Mexican Champs-

Élysées’, the zone is part of an ambitious project to regenerate a pre-

viously deprived area by attracting new start-up businesses in the 

technology and creative industries.

Simon Levy, CEO of Calidad de Vida, a Mexican government re-

generation organisation, spoke at the World Entrepreneurship Forum 

about how the Zona Rosa is capitalising on Mexico City’s thriving 

arts and entertainment culture - it has more museums than any other 

capital city in the world, and is the leading Latin America hub for the 

music, media and fi lm industries.
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ENTREPRENEUR
FOR THE WORLD AWARDS

—

The Forum “Entrepreneur for the World” Awards showcases 
internationally renowned role models who illustrate the forum’s core 

values of entrepreneurship that creates wealth and social justice. 

In 2013, awards were granted in the following fi ve categories:

Entrepreneur: an individual who demonstrated excellence in his or her business vision 

and achievements, combining wealth creation and social justice. Former Awardees 

include Daniel Borel, co-founder of Logitech, Dr Inamori Kazuo, founder of Kyocera, Liu 

Chuan-Zhi, founder of Legend Holdings, parent company of Lenovo, Mo Ibrahim, founder 

of Celtel and the Mo Ibrahim Foundation

Social entrepreneur: a personality having founded an organization aiming at solving 

social issues with innovative solutions at the massive scale in an entrepreneurial mind-

set. Former awardees include Sir Fazle H.Abed, founder of BRAC, Ela Bhatt, founder of 

SEWA, William “Bill” Drayton, founder of Ashoka and Tony Melato, founder of Gawad 

Kalinga.

Educational entrepreneur: a personality whose work has had an impact on entrepreneurial 

education or on knowledge creation in the area of entrepreneurship. Former Awardees 

include Professor Howard Stevenson, Harvard Business School and Dr. Bert Twaalfhoven, 

founder of European Foundation for Entrepreneurship Research 

Policy maker: a personality who uses his/her leadership to promote regulations, initiatives 

and projects aimed at developing entrepreneurship or to contribute to the creation of 

new institutions fostering economic and social change. Former Awardees include The 

Hon. Mary Robinson, former President of Ireland, Anneli Hülten, Mayor of Göteborg, Ms. 

Christine Lagarde, Managing Director of the IMF and Irina Bokova, Executive Director of 

UNESCO

Serial entrepreneur: special prize designed for 2013 edition of the forum to recognize 

outstanding contribution of an individual to the high growth entrepreneurship through 

serial new ventures.

Trophies designed by 
Korloff, partner of the World 
Entrepreneurship Forum



“A HEALTHY DISREGARD FOR THE IMPOSSIBLE”

DANIEL EPSTEIN,
EDUCATOR AWARD-WINNER, 2013

D
aniel believes we must be “patho-

logically collaborative” if we are to 

fi nd answers to the world’s most 

intractable social and environmen-

tal challenges, whether that’s climate change, 

resource scarcity, or poverty. He is convinced 

that humankind has the tools and technol-

ogy it needs to solve these problems, and 

solve them in a sustainable way. As he says, 

“we need to bet on innovation, and we need 

to bet on entrepreneurs,” which is why the 

Unreasonable Group aims to be a catalyst for 

entrepreneurship in the 21st century.

Unreasonable at Sea is one arm of the 

group, and was a “radical experiment in 

global entrepreneurship, design-thinking, 

and education”. It was, in eff ect, an accelera-

tor, but one that challenges any established 

notion of what an accelerator looks like. 

Entrepreneurs from ten of the world’s most 

promising tech start-ups set sail in January 

2013 for a 100-day voyage in the company 

of inspirational mentors like Matt Mullen-

weg, the founder of Wordpress, Archbish-

op Desmond Tutu, Megan Smith, a VP of 

Google[X], and Hunter Lovins, one of Time 

magazine’s Heroes of the Planet. Th e com-

mon thread linking the entrepreneurs was 

their desire to expand internationally, and 

their dedication to solve the social and en-

vironmental challenges others consider to 

be intractable. Th eir ventures ranged from 

the world’s fi rst solar-powered hearing aid, 

to the world’s most effi  cient solar concen-

trator, from a nanotech company working 

to profitably sequester carbon out of the 

atmosphere, to a business that makes shape-

shift ing robotic drones that clean up oil spills 

in the ocean. Th e voyage covered more than 

40,000 nautical kilometres and visited 13 

countries over the course of the 100 days, 

during which the participants met innova-

tors, governments and investors who put the 

entrepreneurs’ ideas to the test. 

We caught up with Daniel after the 

Forum, and talked to him about his back-

ground, his motivations, and where Unrea-

sonable goes next. 

Can you tell us your personal story? What 

is your background and how did you come 

to found the Unreasonable Group? 

I grew up in a small town called Blaine, 

Washington. It was the kind of place where 

you knew everyone’s name in the entire 

town and it was the type of upbringing that 

was spent playing in the woods and horsing 

around with friends and my brothers. Th at 

said, I credit my parents a great deal for my 

entrepreneurial bend today. I have always felt 

that my parents raised me to respect values, 

and not rules. To do the right thing for the 

— Daniel Epstein is the 28-year-old co-founder of the Unreasonable Group,
and winner of this year’s World Entrepreneurship Forum Educator Award. The group is called 

‘Unreasonable’ because, as George Bernard Shaw once observed, “all progress depends 
on the unreasonable person”, who refuses to accept that change is impossible. —

To create a world in 
which no one is limited 
by their circumstances.”
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“ENTREPRENEURSHIP IS A STORY OF HOPE”

FADI GHANDOUR,
BUSINESS ENTREPRENEUR

AWARD-WINNER, 2013
— The 2013 Business Entrepreneur award went to one of the most successful and respected 

businesspeople in the Middle East, Fadi Ghandour. After completing his university studies 
in the US, Ghandour teamed up with William Kingston to found Aramex in 1981. —

It’s not that we shouldn’t talk about the war, but 
it’s so much more important that we talk about 
hope, and entrepreneurs are a story of hope.”

S
ince then the company has grown into a global logistics busi-

ness with operations in 65 countries and 14,000 employees. 

Right from the start, Aramex was a Middle Eastern busi-

ness with a very American culture, which 

is evident not only in its entrepreneurial culture, 

but in the fact that it encourages employee share 

ownership, with a high proportion of staff  owning 

a stake. It is still the only company in the region 

ever to be listed on the NASDAQ stock exchange. 

With a successful business career behind him, 

Ghandour is a committed advocate for a more re-

sponsible approach to business. But this goes far 

beyond Corporate Responsibility as it is conven-

tionally understood – he believes companies need 

to move from seeing Corporate Responsibility as 

a well-intentioned ‘add-on’ to their real business 

activities, to a concerted plan to create new jobs by 

supporting entrepreneurs. As he says, “sustainable 

growth is about combining fi nancial development 

and social development in a manner that keeps the company respon-

sible to the community it operates in, and yet at the same time able to 

deliver the fi nancial results expected of it.”

He believes entrepreneurship is one way – perhaps the single 

most important way – that we can address the enormous challenges 

we face, whether climate change, pollution, an ageing population, 

or mass youth unemployment. As he told the Forum in his keynote 

address, the world needs 600 million new jobs by 2050, both to en-

sure continued growth in developed markets, and 

tackle poverty in emerging economies. 

Th ere are many things that have to happen to 

foster entrepreneurship, some of which are the pre-

serve of governments, others which fall to compa-

nies to address. ‘Access’ is a key word here – access 

to education, capital, knowledge, networks, and 

markets. Governments need to ensure that educa-

tion focuses on the skills that will build success, 

like imagination, agility, and problem-solving, 

while companies need to off er more mentoring to 

start-ups, and be more vocal supporters of entre-

preneurs. 

And in a Forum in which we all saw the power 

of stories, Fadi Ghandour spoke passionately about 

the need for more stories celebrating entrepreneurs 

and the positive change they can bring about. As he said, taking an 

example from his home region, ever since the confl ict in Syria began 

there have only been negative stories about the country; we never 

hear stories about the Syrian entrepreneurs who are starting new 

businesses all over the Middle East.

© All Rights Reserved
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Ellen Johnson Sirleaf
Policy-maker award-winner, 2013
Ellen Johnson Sirleaf is President of the Republic of Liberia, a Nobel 

Peace Prize laureate, and the fi rst woman to be elected head of state 

in Africa. She was honoured at the Forum for strengthening national 

security, promoting good governance, and rebuilding the Liberian 

economy in the aft ermath of the country’s civil war. In the accept-

ance speech broadcast at the awards ceremony she affi  rmed her belief 

that it would be entrepreneurs who would “become the backbone 

of Liberia’s transformation – the ones who will add value to our raw 

materials, run our service sector, and provide jobs for our nation’s 

burgeoning youth population.” It would be entrepreneurship, in 

short, that would help turn Liberia into “a post-confl ict success story.”

Sir Richard Branson
Serial Entrepreneur award-winner, 2013
Sir Richard Branson was honoured with the 2013 ‘Serial Entrepreneur’ 

award. Since he founded Virgin Records in 1972, Branson has be-

come one of the world’s most successful and charismatic entrepre-

neurs, and now heads a global business empire covering sectors as 

diverse as fi nancial services, fi tness clubs, media, air travel, railways 

and mobile phones.
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right reasons, and not to do things just be-

cause the rules say you must. It’s this type 

of upbringing, which I believe gave me the 

confi dence to question the world around me 

when I stepped out into it for University. 

During my freshman year at the Univer-

sity of Colorado I launched three start-ups. 

Th e goal for each of these companies was 

to leverage business as a scalable source for 

signifi cant social and environmental impact. 

Basically, I was trying to launch for-profi t 

companies dedicated to solving problems 

that were traditionally discussed in non-

profi t sectors. Sitting in between the worlds 

of capitalism and the social sector, by the end 

of my freshman year, I felt like a misfi t. I de-

sired to seek refuge amongst fellow misfi ts 

and this was in many ways the genesis to the 

Unreasonable Institute. Today, I now run the 

Unreasonable Group, which is a portfolio of 

for-profi t companies working together to 

serve as a catalyst for entrepreneurship. We 

aspire to address the greatest challenges of 

our time. We are impatient, we experiment 

oft en, and we have a healthy disregard for the 

impossible. Our goal is to build and scale up 

companies who are building a better future. 

What motivates you?

I’m an impatient optimist. I’m optimistic in 

that I believe we have all the tools needed to 

meaningfully solve the grand challenges of 

our time, but I’m impatient in that I don’t 

believe we can work to solve these challenges 

fast enough. It’s this impatient optimism that 

gives me the fuel needed day in and day out 

to dedicate my full self to Unreasonable. 

Do you have a hero or role model?

Not really, to be honest. I admire and look up 

to many people and for all sorts of diff erent 

reasons. I really do believe that damn near 

everyone I meet and interact with, I have 

something to learn from. Th at said there is 

no one person who immediately comes to 

mind, other than potentially my grandfather 

who was always the light in the room and 

seemed to get so much joy in life from sur-

rounding himself with people he loved. Th at 

is something I truly look up to: always have 

and always will. 

What are you most proud of?

The values we live, learn, and work by at 

Unreasonable Group. It’s not just a gimmick, 

we make all our decisions based off  of our 

values. You can see most of our values and 

a fair amount about our culture at www.un-

reasonablevalues.com

Where next for Unreasonable?

As I’m responding to this question I’m at 

JFK airport about to board a plane heading 

towards Uganda, where Unreasonable East 

Africa is being hosted.

Th e Unreasonable Institute has its eyes on 

scaling to 100 Institutes in 100 countries and 

this summer both Unreasonable East Africa 

and Unreasonable Mexico are launching! 

Beyond that, we are exploring a TV show 

with Unreasonable Media, we are gearing 

up to Launch Fund 1 at Unreasonable Capi-

tal, we are entering the space of the future 

of educational content around creativity and 

entrepreneurship on UNREASONABLE.is, 

and we have a number of other experiments 

that we will continue to unveil in the months 

to come!

Finally, what advice would you give other 

entrepreneurs?

As entrepreneurs, we design solutions to 

problem-sets. You can choose what prob-

lem-sets you want to solve. I challenge all 

entrepreneurs to work on solving the most 

meaningful problem-sets.

I challenge them to have a healthy dis-

regard for the ‘impossible’, to shrug off  the 

status quo and to strive to launch companies 

that could put a positive dent on history. 

Why else would you dedicate your sleep, 

your money, your blood, sweat, and tears to 

anything less?

POLICY-MAKER & SERIAL ENTREPRENEUR

ELLEN JOHNSON SIRLEAF
& RICHARD BRANSON

AWARD-WINNERS, 2013
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D
r Jean-Baptiste Richardier is one 

of the founders of Handicap 

International, an international 

NGO that began by providing 

help to refugees wounded by landmines in 

Cambodia 30 years ago, and now works in 

more than 60 countries around the world. 

Handicap International was a joint winner 

of the 1997 Nobel Peace prize, in honour 

of its work to help the victims of disasters, 

campaign against the use of landmines, and 

promote the rights of people with disabilities.

In accepting his World Entrepreneurship 

Forum award in Singapore, Jean-Baptiste en-

dorsed the idea of entrepreneurship as ‘mak-

ing a diff erence’, whether social, personal or 

economic. Unlike the builders of the great 

cathedrals who never saw them completed, 

he said he considers himself lucky to have 

seen the diff erence his own organisation has 

made. And he concluded, “entrepreneurship 

can have many faces – in our case it took the 

form of a revolt against the unacceptable” and 

was inspired by “a certain idea of freedom.”

Can you tell us your personal story? What 

is your background and how did you come 

to be working in Cambodia?

I was born in a large family of ten, living in 

a tiny abandoned village in the Alps in the 

aft ermath of the Second World War. We were 

totally isolated for several months in the win-

ter, with no electricity. So I know to a point 

how tough life can be, and how you have to 

be resilient to survive in a precarious environ-

ment. Later my parents took the family back 

to Lyon, to make sure all children got a good 

education. Th roughout my childhood, my 

parents invited people from Africa, South-

East Asia and India to stay with us, and this 

opened my eyes to diff erent cultures - I en-

joyed these experiences of true brotherhood! 

Becoming a doctor was one way I could con-

tribute to a better world and also allow me to 

travel to diff erent countries, and experience 

further diff erent cultures.

In the late 1970s, when I was still a young 

doctor, I was off ered a posting in Ethiopia, 

which was then going through what was 

known as ’Th e red terror’. I later fl ew with 

Médecins Sans Frontières to Bangkok and the 

Th aï-Cambodian border, where up to three 

million survivors of the Khmer Rouge were 

crammed into makeshift  camps, desperate 

to escape the fi ghting between the Vietnam-

ese army, the defeated Khmer factions and 

the Th ai soldiers defending their homeland. 

Among these thousands of refugees, there 

were 6 000 amputees who had been maimed 

by the antipersonnel landmines. 

It was seeing the plight of these people that inspired me and my 

friend Claude Simonnot, together with Marie and Marie-Eve our 

wives, to set up Handicap International 30 years ago. It stemmed 

from an unshakable determination to help these Cambodian ampu-

tees, who were especially vulnerable, and yet were overlooked by the 

humanitarian relief eff orts. 

How does Handicap International exemplify the social enterprise?

Handicap International’s expertise developed at the community level, 

by working in partnership with the people we help. At the beginning, 

in Cambodia, we had to fall back on our own resources and we drew 

strength from the determination 

of the families concerned and the 

support of the community. Later, in 

northern Laos, which was under in-

ternational embargo at the time, we 

again had to rely on the incredible 

ingenuity of the village communi-

ties. In Angola and Mozambique, 

we learned how to work ’under the 

radar’ during times of civil war. A 

series of major natural disasters, 

such as the earthquakes in Armenia 

in 1988 and Haiti in 2010, under-

lined the importance of getting aid 

to the injured quickly during emer-

gencies. Over the last 30 years, our 

history has been intimately con-

nected with the most terrible injus-

tices the world has seen. 

I can’t fi nish without mention-

ing the amazing comradeship that 

exists even under the worst possible 

conditions. It is this sense of mutual 

support that motivates us to carry 

on projects in about 60 countries, 

providing tangible, practical solu-

tions to problems, which are made 

possible by the contribution of local 

communities and the spirit of soli-

darity and humanity that we encounter everywhere. Th is is some-

thing that has never failed us: in every culture, in every part of the 

world, families and communities never give up. 

What can other social enterprises learn from the success Handicap 

International has had, both operationally and in its campaigns? 

Persistence. Indeed, over the years it is our obstinacy that earned 

Handicap International the legitimacy we needed to combat two 

types of weapon - anti-personnel mines and cluster munitions - that 

are now illegal thanks to the Ottawa and Oslo Treaties of 1997 and 

2008. We played a part in achieving that, and we succeeded mainly 

because we came together with other NGOs and were able to build a 

coalition with a goal bigger than any single one of us. 

We learned that spirit from communities in destitute regions of 

the planet who have no alternative but to come together to overcome 

shared diffi  culties. And that is even truer for people with a disability. 

Th ey are oft en unable to earn an income, and are therefore among 

the poorest members of the community. Poverty makes it harder to 

get access to medical care and a healthy diet, putting people at much 

greater risk of developing health problems and disabilities. 

Th is is why Handicap International works to ensure people with 

disabilities can contribute socially and economically, by helping them 

set up micro-businesses, and raising awareness of the employment 

potential of disabled people with businesses and other organisations. 

We also promote the sale of prod-

ucts made by people with disabili-

ties, support professional training 

ventures, and work with communi-

ties to foster inclusive local devel-

opment. 

By facilitating access to employ-

ment for people with disabilities, 

Handicap International opens up 

opportunities for them to take con-

trol of their own lives, and prove to 

everyone that they are capable of 

being successful in their own right. 

Self-reliance is the best way of se-

curing a role in society and winning 

the respect of the community.

Handicap International has 

achieved so much – what are you 

most proud of?

To have become a voice for the 

voiceless. To have successfully lob-

bied institutional donors to support 

people with disabilities and their 

families immediately aft er a large 

scale exodus, like the ones our team 

witness daily in the Syria, Lebanon, 

Jordan and Iraq crisis. To have pro-

moted ways of using what is known 

as “appropriate technologies” to overcome the scarcity of resources 

and expertise in impoverished regions and those enduring devasta-

tion aft er wars and natural catastrophes. To demonstrate every day 

the social, economic and moral benefi t of giving a safety net to the 

most vulnerable people. 

What does the future hold?

As the situation of our planet looks grimmer, social entrepreneurship 

at community level will be a more and more important answer to the 

needs of the world’s population. Handicap International is adapt-

ing itself to this evolution, and encouraging individual and collec-

tive initiatives that foster resilience and self-suffi  ciency. And we will 

stubbornly continue to do so!

JEAN-BAPTISTE

RICHARDIER
SOCIAL ENTREPRENEUR AWARD-WINNER, 2013
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BUSINESS SUCCESS AROUND THE WORLD

PLANET ENTREPRENEUR
— 14 members of the World Entrepreneurship Forum wanted to explore, 
under the leadership of Steven D. Strauss, often called "America's leading 
small business expert”, the full extent of the fascinating and multi-faceted 
global entrepreneurial revolution. The result? The fi rst book written by Forum 
members, “Planet Entrepreneur”, launched in Singapore in 2013. —

T
he authors were convinced that we are living in a world of 

incredible challenge and changes. For both the entrepreneur 

and potential entrepreneur alike, this also means a world 

of ample opportunities. From the fall of the Berlin Wall to 

the rise of e-commerce and social media, there are now, today, more 

markets, tools, and opportunities for entrepreneurs than ever before. 

Even better: we are now also living in a world more predisposed to en-

trepreneurial solutions than ever, and we need those solutions—not 

just to create the Next Big Th ing, but to solve the Next Big Problem. 

Every issue that individuals, communities, and nations face off ers the 

entrepreneur the chance to make a diff erence. For anyone ready to 

embark on a mission to solve problems, create communities, build 

businesses, tap technology, and think entrepreneurially, this new 

world is teeming with opportunities for success.

Th rough real-world examples, stories and strategies, this book 

explains just how important, vital and vast this revolution is, what the 

emerging markets are, where the opportunities today lie and how to 

tap into the entrepreneurial mindset to achieve success. 

Each chapter focuses on diff erent aspects of the challenges and 

opportunities currently being encountered and solved by entrepre-

neurs, including: 

•  Th e cutting-edge ideas and real-world skills that today's best entre-

preneurs use most oft en;

• Using technology to solve real-world problems; 

• Social entrepreneurship and the end of charity; 

• Empowering women and minority entrepreneurs; 

• Th e global rise of the self-employed entrepreneur; 

•  Opportunities for improving housing, food, sanitation, among the 

world's most needy people;

• Making the marriage of business and the environment work for all; 

• Social media as a launching pad for your ideas.

Planet Entrepreneur also outlines how entrepreneurial ‘eco-systems’ 

can be developed by young and old to provide sustainable growth to 

benefi t the whole planet. From Detroit to Delhi, the teenage tech-

whizz and rebel retiree can be part of an entrepreneurial eco-system 

that helps to provide wealth and social-justice for all. 

Planet Entrepreneur is available in hardback and e-book versions.

“ENTREPRENEURSHIP IS ABOUT CREATING HOPE”

BRUNO BONNELL
MULTI-ENTREPRENEUR

— Chairman of EMLYON Business School, Bruno Bonnell is a multi-entrepreneur specialized 
in interactive technology. Founder of Infogrames, which purchased Atari in 2000 and became 

one of the main international video game companies, Bruno Bonnell is also Chairman of Syrobo, 
the French robotics organization, as well as founder and co-organizer of the Innorobo summit. 

Since 2007, he has chaired Robopolis, the biggest service robotics company in Europe. —

Entrepreneurship is about 
creating hope – hope for 
yourself, hope for the 
people you work with 
and hope for society.”
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I
n his keynote speech to open 

the 6th edition of the World 

Entrepreneurship Forum held in 

Singapore, Bruno Bonnell shared 

his vision of "what is to be an entrepre-

neur today".

So aft er many years as a multi-entre-

preneur, what does being an entrepre-

neur mean for Bruno today?

Entrepreneurship is a mindset. That 

mindset means being willing to act. 

Until the end of the 20th century, entre-

preneurship was viewed as being about 

the numbers, about the balance sheet. 

For me, that is like looking at all the 

people gathered at the WEF through an 

X-ray machine – all you see are the hard 

facts – the bones - and our skeletons 

all look alike. Th ere is no emotion, no 

human element conveyed. Th e World 

Entrepreneurship Forum shows that 

today, entrepreneurship is about more 

than just money. Of course, the fi nan-

cial element is important, for growth, 

for freedom to develop the business, 

but entrepreneurship is about so much 

more.

Entrepreneurship today is also about having a social impact. To-

day, the world faces many challenges from how to deal with an ageing 

population, development of urban living, limitations of resources to 

name but three. Entrepreneurship is key to fi nding solutions to these 

challenges.

Entrepreneurship is not about creating a job, it is about creating 

hope. Creating hope for yourself, to build a better world; hope for 

the people who work with you, who have a dream to make it happen; 

and hope for society that despite the social and political diffi  culties 

we face, there is light at the end of the tunnel.

With a World in continuous changes, what is the right strategy for 

a sustainable growth?

Th e signature of the 2013 WEF – Navigating Change for Sustainable 

Growth - speaks to me greatly. Th e World Entrepreneurship Forum 

today, with over 50 countries represented, is like a microcosm of the 

world, showing us that, across the globe, entrepreneurship has a key 

role in both generating positive change and responding to it.

Change is like a tempest. When in the tempest, the captain of the ship 

has to focus on the next wave without worrying too much about the 

one that just hit the deck. Th is way he can anticipate and take action. 

Starting up and scaling up an enterprise is very similar. Th e entre-

preneur has to challenge the current state of the aff airs and watch the 

coming trends in his environment and 

start to shift  gears without hesitating to 

fi ght the habits and routines. He has to 

teach a mantra to be repeated over and 

over again: "changes impose changes". 

It sounds like a play of words but in re-

ality it is a powerful statement putting 

everyone on the line of transformation. 

Staying alert and agile are attitudes to be 

trained for sustainable growth.

Anticipation is a key word but is it 

about reading a crystal ball or con-

stantly changing just for the sake of it?

No, anticipation is the one unique skill 

that characterizes human beings. It is a 

mix of analytical capacities and intui-

tion. At the age of "Big Data", we have a 

tendency to believe that computing all 

the world data will ultimately deliver 

the answers to a lot of questions about 

our future. Wrong! A major actor of the 

smart-phone once launched a survey to 

know if the consumers were interested 

in a touch screen as an interface. Th e 

vast majority rejected the idea...Let's 

face it; marketing is no more about answering demand but a lot about 

off ering innovation. Th e only advice that I can give to those future 

managers: look for the small signals and apply them to your business. 

Recently, for example, the all “sharing” concept is becoming a big deal 

when a couple of years ago it was merely considered as a 70's revival. 

Th e companies that have capitalized on this trend are in a safer place 

that the one sticking with the old models. Listen to the world and read 

the tiny riddles. Some of them will become tsunamis.

What advice would you give to wanna be entrepreneurs (young 

individuals who would like to become entrepreneur)?

Spend your life learning and growing! We reached an age when 

resting on your assets and skills is a self-destructive attitude for any 

worker, the best way to lose your job. Th ere was a time when you 

had learned a specifi c job and then you were spending your life ex-

ercising it. Th ere was a time when companies where just marginally 

improving their processes and products to satisfy demand and grow. 

Th ere was a time when a solid brand was the guaranties of sustain-

able growth...remember Kodak? Th ose times are long gone. Today's 

challenges are like standing on a swinging rope and accepting disrup-

tion in technology, consumer perception, evolution of population 

and much more. Th is forces all of us to remain an active student all 

lifelong. We should be happy with it because it keeps us all young 

much longer! Director of Publication: Tugrul Atamer - Diane Stevenson | Writing: Lynn Shepherd
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ENTREPRENEURSHIP 3.0 - UNLIMITED OPPORTUNITIES

RENDEZVOUS LYON, FRANCE
19 - 22 OCTOBER 2014

Entrepreneurship 3.0
Because with current technology tomorrow 
starts today:
We are heading towards a new paradigm, 
a third industrial revolution, based on 
renewable energy and hyper-connectivity.

Opportunities
New rules and new leaders accelerate the 
transition towards the new world order. While 
traditional employment markets shrink, 

as entrepreneurs, we seize new sources of 
opportunities to generate positive change.

Unlimited
Because with the necessary skills and 
motivation, entrepreneurs today have any 
age, experience, gender or background and 
reach beyond the old frontiers.
Join us and be part of this new generation of 
entrepreneurs already initiating the change. 
Make the future, don’t let it decide itself.

Founding Members 2014 Partners
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ABOUT THE WORLD
ENTREPRENEURSHIP FORUM

—

Founded in 2008 by EMLYON Business School and KPMG 
France, the World Entrepreneurship Forum has been joined 
by the Action Community for Entrepreneurship (ACE) and 
Nanyang Technological University in Singapore, followed by 
the City of Lyon, the Lyon Chamber of Commerce and Industry 
(CCI Lyon) and Zhejiang University in China.

The World Entrepreneurship Forum is a unique concept. It embraces 
the whole of the entrepreneurial ecosystem, including business 
entrepreneurs, social entrepreneurs, policy makers, experts and 
academics. 

It is a community of entrepreneurs from fi ve continents, a powerful 
global network of leaders selected for their achievements and 
commitment to society. Over 750 entrepreneurs originating from 
80 countries have already joined the Forum to rethink, act on and 
transform their environment. 

The World Entrepreneurship Forum, for and by entrepreneurs, offers 
annual Forums, Junior Forums, regional chapters and local events 
worldwide. Its mission is “to better the world through entrepreneurs 
as creators of wealth and social justice”.

WORLD ENTREPRENEURSHIP FORUM
HOSTED BY

EMLYON BUSINESS SCHOOL

23, avenue Guy de Collongue - CS40203 - 69134 Ecully Cedex France
T. : + 33 (0) 4 72 18 46 80 - F. : + 33 (0) 4 78 33 78 55

contact@world-entrepreneurship-forum.com
www.world-entrepreneurship-forum.com

 @ WEntFr  #WorldEntrepreneurshipForum


